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GOT A NEWS TIP?

SPOONER ADVOCATE

MADISON — The Wisconsin Depart-
ment of Natural Resources (DNR) 
announced on Oct. 29 preliminary results 
for the 2025 bear season. This fall, bear 
hunters harvested 3,724 bears during the 
35-day season, placing this season on par
with the five-year average of about 3,800 
bears annually.

This year’s harvest was slightly below 
the overall harvest target of 4,075 bears 
but within the expected range of harvest 
for this fall.

“Reports from the field seemed vari-
able this year,” said Randy Johnson, DNR 
large carnivore specialist. “Some hunt-
ers reported this was one of the best years 
of bear hunting they’ve experienced, 
while others were challenged by abun-
dant acorns and corn, reducing the effec-
tiveness of their baits. Bear hunters across 
the state also faced below-average tem-
peratures in the beginning part of the sea-
son, followed by above-average tempera-
tures towards the end of the season, each 
of which can affect bear activity. Over-
all, hunter success rates ended up slightly 
below average, translating to overall bear 
harvest right about where we anticipated.”

The 2025 bear season ran from Sept. 
3-Oct. 7. A total of 13,110 bear hunting 
licenses were awarded to hunters through
the license lottery system.

Statewide, hunter success was about 
28%, slightly below the five-year average 
hunter success rate of 32%. Hunter suc-
cess rates in individual zones varied from 
as high as 69% in Zone A to less than 10% 
in zones E and F.

“Each year, we evaluate the outcome 
of the harvest season, as well as several 
other important metrics, such as agricul-
tural damages due to bears and residen-
tial bear complaints. We use this informa-
tion to adjust license and harvest levels as 
needed in different regions of the state to 
affect the bear population and data trends. 
This adaptive management strategy is what 
allows us to strive towards sustainable bear 
population levels, compatible with the hab-
itat and public preferences,” said Johnson.

BENEFITS OF BEAR HUNTING
Wisconsin has a thriving bear popu-

lation, estimated at around 23,000 bears, 
with a range covering more than half the 
state.

MATTHEW BAUGHMAN
Leader-Telegram staff

EAU CLAIRE — Local organiza-
tions are hoping to support the efforts 
of the Day Resource Center following 

the launch of the One Better Way capital 
campaign last week.

Located on 1 Better Way near down-
town Eau Claire, the Western Dairyland 
Economic Opportunity Council said the 
Day Resource Center (WDEOC) is close 

to completion. The building will oper-
ate as a space for both WDEOC members 
organizing programs and resources and 
Hope Gospel’s Community Haven House.

DNR publishes 
preliminary 
2025 bear  
hunt results HOPE KIRWAN

Wisconsin Public Radio

An outpouring of public com-
ments prompted state agricul-
ture officials to reduce planned 
fee increases for livestock mar-
kets, dealers and truckers.

The Wisconsin Department 
of Agriculture, Trade and Con-
sumer Protection, or DATCP, 
had proposed increasing licens-
ing fees paid by auction barns by 
nearly 1,700 percent. Livestock 

truckers were also facing a 517 
percent registration fee increase 
under the proposed department 
rule.

The steep increases led to 
pushback from a number of 
farmer and food industry groups 
in the state, who said the much 
higher fees would be a substan-
tial burden on the livestock 
industry and lead more produc-
ers to sell livestock out of state.

Secretary Randy Romanski 
told DATCP board members 

this week that the department 
received more than 500 com-
ments on the fee increases, lead-
ing the agency to reduce the 
increases being put forward in 
the rule change.

The new increases are an infla-
tionary adjustment, Romanski 
said, to make up for the 17-year 
period when the fees were not 
increased.

“The increases will range from 
a low of an increase of about 40 
or 50 cents per fee, up to about 

a couple hundred dollars for 
some of the more active fees, 
and there aren’t that many of 
them,” Romanski said during the 
Thursday board meeting.

Calling the large amount of 
public input “productive,” the sec-
retary told board members that 
the reaction led to discussions 
with both the farm industry and 
state lawmakers about how to pay 
for the agency’s services.

Wisconsin dials back livestock fee 
increases after outcry from farmers
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WDEOC launches One Better Way capital 
campaign for Day Resource Center

STAFF PHOTO BY MATTHEW BAUGHMAN

Community members, housing advocates, and representatives from non-profit organizations celebrated the launch of the One 
Better Way capital campaign Thursday night last week.
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The Wisconsin Farm 
Bureau, Dairy Business 
Association and other 
industry groups have 
argued inspections and 
other animal health activ-
ities should continue to be 
partially funded by the state 
instead of relying solely on 
industry fees. The organi-
zations thanked the hun-
dreds of farmers and other 
stakeholders who entered 
public comment in a state-
ment celebrating DATCP’s 

decision to put forward 
more modest increases.

Darin Von Ruden, pres-
ident of the Wisconsin 
Farmers Union, said the 
new fee increases will be 
more manageable for the 
industry to absorb. He 
said DATCP needs to stay 
on top of adjusting licens-
ing costs on a more regu-
lar basis.

“It’s something that’s a lit-
tle bit more equitable,” Von 
Ruden said. “All the folks 
who are in the industry cer-
tainly understand those 
yearly increases, or every 

couple year increases, [as] 
the price of doing business.”

He also hopes to see 
DATCP pursue more fund-
ing in the next state bud-
get to pay for the program, 
spreading the cost of ani-
mal health measures across 
all of the state’s taxpayers 
rather than just those in the 
ag industry.

Romanski said Thursday 
that the new fee structure 
will soon be posted to the 
public and will be discussed 
at an upcoming DATCP 
board meeting.

While bears have tre-
mendous cultural and eco-
logical value, they can also 
conflict with human inter-
ests, damaging agricul-
tural crops or raiding resi-
dential trash and bird feed-
ers. While most conflicts are 
addressed through educa-
tion and other non-lethal 
means, hunting also plays an 
important role in balancing 
bear populations.

“Aside from being a man-
agement tool that ultimately 
supports healthy bear pop-
ulations, bear hunting also 
provides wonderful oppor-
tunities to experience the 
outdoors with the company 
of family and friends. Har-
vested bears provide both a 
source of sustainable protein 
and memories that can last a 
lifetime,” said Johnson.

Hunters provide critical 
data from every harvested 
bear, which is the backbone 

of population monitoring 
efforts and ensures a healthy 
and sustainable bear popu-
lation into the future. Bear 
hunter license fees also sup-
ply key funding for bear 
management, research and 
outreach activities.

REMINDERS FOR NEXT 
YEAR

Hunters wishing to obtain 
a license or preference point 
for the 2026 season must 
apply in Go Wild; otherwise, 
all accumulated preference 
points will be lost.

Over 146,000 people 
applied for a bear hunting 
license or preference point 
for the 2025 season, again 
setting an all-time high 
record number of applicants. 
To help hunters make hunt-
ing plans, a full breakdown 
of the 2025 bear license 
drawing results and license 
wait times is available online.

Visit the DNR’s Bear 
Hunting webpage to learn 

more about black bear hunt-
ing, ecology and manage-
ment in Wisconsin at an 
authorized license agent 
before the Dec. 10 deadline. 
State law requires bear per-
mit applicants to apply at 
least once during any period 
of three consecutive years 
to retain their accumulated 
preference points; other-
wise, all accumulated prefer-
ence points will be lost.

Over 146,000 people 
applied for a bear hunting 
license or preference point 
for the 2025 season, again 
setting an all-time high 
record number of appli-
cants. To help hunters make 
hunting plans, a full break-
down of the 2025 bear 
license drawing results and 
license wait times is avail-
able online.

Visit the DNR’s Bear 
Hunting webpage to learn 
more about black bear hunt-
ing, ecology and manage-
ment in Wisconsin.

Bear/from A3
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A youth exhibitor prepares to show cattle at the Rock County 4-H Fair Friday, July 25, 2025.
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With ongoing construc-
tion and renovations, 
WDEOC officials have said 
they plan to have the side of 
the building supporting the 
Community Haven House 
in operation by Jan. 1, 2026.

Becky Seelen, co-chair of 
the One Better Way cam-
paign, said, “What’s really 
exciting about this is that, 
yes, we need a day shelter 
for people who need to get 
out of the elements to keep 
them safe, but this is going 
to be more than that. This 
will have resources avail-
able for them to get to well-
ness, so we can get them 
back to having housing or 
whatever they need.

“As someone who’s a vol-
unteer and sees individ-
uals who need help, it’s 
sometimes way more diffi-
cult than we realize… We’d 
hop in our car and our car 
would be full of gas or we 
would go on our phones 
[and see] when social secu-
rity offices open, we’d make 

an appointment online. 
No big deal. Somebody 
who doesn’t have those 
resources to just try to get 
across town and be able to 
apply, and now don’t have a 
place for them to mail your 
social security card, how do 
you do that?”

Last week Thursday 
night, community mem-
bers, housing advocates 
and representatives from 
non-profit organizations 
were invited to learn about 
the campaign and efforts 
to support the work being 
done to centralize a lot of 
key resources for the com-
munity’s homeless popu-
lation.

The campaign seeks 
roughly $6.4 million raised 
through a campaign fund 
established with the Eau 
Claire Community Foun-
dation. Major donors have 
already supported the proj-
ect, including a $500,000 
contribution from the City 
of Eau Claire, $422,000 
donation from the Pablo 
Foundation, a $250,000 
donation announced last 

week from C&M Home 
Builders, a donation from 
the Mayo Clinic Health Sys-
tem, local businesses and 
community members.

Cody Filipczak, 
co-owner of C&M Home 
Builders, said, “The com-
munity has been great for 
me and my family, so it’s 
pretty easy to give back to it 
because of that.

“This is something that is 
huge. You drive down Gal-
loway Street and see all the 
people standing out there in 
a horrible situation… To be 
able to have a building like 
this with so much support 
and staff is just huge.”

Seelen said their cam-
paign goal will help oper-
ate the building for the next 
three years.

“This has been a long 
time coming for a lot of 
organizations and individu-
als who’ve been working on 
this for years, so I’m excited 
about it,” she said.

For more information on 
the One Better Way cam-
paign, visit onebetterway.
org.

ASSOCIATED PRESS

DEARBORN, Mich. — 
Ford Motor Co.’s new head-
quarters, the carmaker’s first 
central office switch since 
Dwight Eisenhower was 
president, is double the size 
of its old one with room for 
twice as many employees.

The new HQ has seven 
restaurants as part of a 
160,000-square-foot (14,864 
square-meter) food hall, 
office space, design studios 
and fabrication shops.

And, of course, cars.
The “crown jewel” of 

Ford’s headquarters, accord-
ing to Ford Land’s global 
design and brand director, is 
a showroom she likened to a 
“James Bond villain’s lair.”

“But it is impressive. 
When you’re in it, you feel 
like you are in the center of 
automotive design,” Jennifer 
Kolstad said this past week, 
after leading a media tour of 
the new 2.1 million square-
foot (195,096 square-me-
ter) HQ.

“Its principal function is 
decision-making,” she said. 
“It’s where we showcase our 
new product, and our exec-
utives make decisions about 
what we will take to market.”

Ford is moving its head-
quarters for the first time 
in seven decades, relocat-
ing to the newly constructed 
building 3 miles (4.8 kilo-
meters) away in its longtime 

home of Dearborn, Mich-
igan.

The new structure is 
being called “Ford World 
Headquarters.” It is part of 
a larger campus that will 
take the name of the current 
HQ: Henry Ford II World 
Center. Henry Ford II was 
the grandson of company 
founder Henry Ford and the 
uncle of Bill Ford, the auto-
maker’s executive chairman.

Ford’s current headquar-
ters, known as “The Glass 
House,” opened in 1956, 
and will be demolished. 
The 122-year-old company 
expects to complete its move 
in 2027. It is not disclosing 
the cost of the project.

“Ford wants a new head-
quarters building that 
reflects who they think they 
are and who they want to be 
going forward. They don’t 
want to viewed as the car 

company from yesterday. 
They want to be viewed as 
a car company for tomor-
row,” said Erik Gordon, a 
professor at the University 
of Michigan’s Ross School of 
Business. “And they need to 
attract new kinds of employ-
ees. They’re competing 
for software engineers, AI 
experts. Every company on 
the planet wants the same 
people. Those people are 
used to working in new, very 
cool offices.”

Ford not only is focusing 
on modern amenities in its 
new home, it also is priori-
tizing proximity.

When the new HQ is 
fully online in two years, it 
will have more than 14,000 
employees within a sev-
en-minute walk and another 
9,000 within a nine-min-
ute drive, said Jim Dobleske, 
Ford Land CEO.

Ford Motor shows off new high-tech HQ

ASSOCIATED PRESS

This image taken from video shows the Gallery Hall food 
area in Ford Motor Co.’s new headquarters building Nov. 
10 in Dearborn, Mich. 
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